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Database of Healthcare Interest Groups

Database structure

Field . Field size

number Field name Hrerosies) Content

Field 1 REGION 50 Identifies the NHS region the organisation is located in e.g.
North

Field 2 SALUTATION 50 Prefix for the person's name e.g. Dr

Field 3 INITIALS 50 Initials or first name(s) for the contact

Field 4 SURNAME 50

Field 5 JOBTITLE 50

Field 6 ORGNAME 50 Identifies the name of the organisation

Field 7 UNITITLE 50

Field 8 ADDRESS1 50

Field 9 ADDRESS2 50

Field 10 ADDRESS3 50

Field 11 TOWN 25

Field 12 COUNTY 25

Field 13 POSTCODE 8

Field 14 TELEPHONE 50

Field 15 FAX 20

Field 16 LOC 10 Unique record number for a location of an organisation

Field 17 URN 10 Unique record number for an individual

Field 18 SITE 10 Unique record number for an organisation

Field 19 NEWCAT 12 See ‘Database contents’ for full list

Field 20 GREETING 50 Can be used to add a greeting to your mailing e.g. Dear

Field 21 COMM_AREA 50 Identifieslthe Commissioning Area associated with each
organisation
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Database contents

Status codes and descriptions

Code Category

~01 Charity

~02 Advisory Group

~03 Interest Group

~04 Statutory Body

~05 Government Organisation
~06 Commissions, Boards or Committee
~07 Professional Association
~08 Trade Association

~09 Union

~10 Royal College

~11 University

~12 Education Provider

~13 Research
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